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	Position Title:  Chief Innovation Officer
	Level:             Executive
Job Family:

Pay Grade:    23
Geographic Index:
	

	Reports To (Title):  GS/CEO
	Department:  Product Innovation & Implementation Team

	Date:  May 2020

	
	
	


	Basic Purpose:  This section describes the position’s basic purpose or mission.

	The Chief Innovation Officer is responsible for delivering on the key principles behind innovation - leadership, creating networks, idea development, and building/running an effective, transparent, and efficient innovation process.  Responsible for overseeing and directing revenue generation of each initiative and/or product; ensures revenue and profitability goals are met.   Creates innovation strategies that are understood and endorsed by key stakeholders including executive leadership, the Constituent Relations and Services (CRS) and Administrative Relations and Services (ARS) teams, employees, customers/constituents, and the Board of Directors that support the growth and mission of the organization. 


	Essential Job Functions:   This section describes major elements of the job, listed in order of importance.  The description includes what is done, why it is done and an estimate of the total working time the incumbent spends on each task.

	Essential Job Functions:

	1
	Demonstrates high-level leadership, working with cross-functional teams on strategies and goals requiring cultural and organizational change, removing bureaucratic barriers between departments and the psychological hurdles against working together with a collaborative attitude; Instructs, demonstrates, and monitors the process of how to establish, assess, maintain, and improve every relationship they have with co-workers, supervisors, team members, and staff. Promotes communication and fosters a can-do attitude. Analyzes and responds to needs of the entire organization as a strategic partner and team member.

	2
	Develops new growth opportunities that identify, prioritize, launch and drive new products, services, and business models; works closely with the business teams on product development to create viable business models and commercialization strategies ensuring each product is revenue generating and profitable; promote the agency’s innovation agenda, fostering openness and transparency to drive collaborative change.

	3
	Builds and grows innovation capabilities that develop/maintain strong ties with teams; educates/trains teams on new solutions/innovations; drives innovation, presentations, and innovation sessions; acts as the Innovation champion for the entire organization; drives innovation internally and externally to influence the brand in the market and to create pull for creative talent; educates and provides necessary support for new innovators in the agency and leads by example; tracks and reports on innovation metrics and business impact on a regular basis.

	4
	Champions innovation that establishes GBHEM as a recognized innovation leader internally and externally to build brand and to attract and retain talent; identifies external assets that will accelerate innovation; implements strategies for agency-wide innovation and implementation of key products and initiatives.

	5
	Provides oversight of Marketing & Communications, ensuring needs of the entire agency are met.

	6
	Manages and supervises the day-to-day operations of all innovative projects, including budgeting, supervision of staff, and performance evaluation of direct reports. 

	7
	Performs other tasks as assigned.


	Major Accountabilities:   This section describes the major accountabilities for the position.  An accountability statement has a “bottom-line” orientation that often will encompass several essential job functions as listed above.

	1
	Uses innovation to differentiate GBHEM in the different constituent markets, provide unique value to customers and help build long-term relationships with customers, ensuring each product generates revenue and positive cash flow for the agency. 

	2
	Evangelizes innovation so GBHEM is viewed as innovative, visionary and a market leader by respective constituencies, customers, industry groups, and media, especially within the UMC organization and structure.

	3
	Creates an innovation strategy that is understood and endorsed by key stakeholders including executive leadership, CRS and ARS teams, employees, customers/constituents, and the Board of Directors.


	Job Standards:   This section describes the minimum knowledge, skills and abilities needed to perform the essential job functions.

	Education

What is the minimum level of formal education required?
	Bachelor’s Degree, appropriate to essential job functions and major accountabilities, is required.  Master’s Degree or an MBA is highly desired.

	Other Specialized Knowledge

What other training and/or certification are necessary?
	Strong analytical and problem-solving skills; strong organizational skills; strong presentation skills; effective communications skills, both written and oral; system/ project planning and implementation. Excellent business acumen, especially related, but not limited, to the creation of business plans, proforma financial models, and marketing / product launches. Understanding of a faith-based, non-profit organization.  Active membership in an UM Church is desirable.

	Experience

What kind and how much previous experience are needed?
	10+ years of experience in all facets of strategy, solution design, product development and business growth through innovation; a seasoned leader who has cultivated teams across multiple industry disciplines and has managed teams in other organizations; 
very good understanding and experience in managing different business functions including marketing, development & research; excellent communication, interpersonal, and leadership skills; critical thinker and problem solver; excellent organizational and time-management skills; ability to work well with diverse groups of people; knowledge and 

	Learning Period

How long would it take a new employee to learn the job?
	One year for general components of the position; one quadrennium to understand the full cycles of the work.

	Supervision

Does the position directly supervise others?  Please give the number of staff supervised and their job levels.
	TBD


	Technical and Physical Requirements:   This section describes the job’s requirements for operating office equipment, working in conditions that may cause discomfort and exerting physical effort.

	Types of Office Equipment Operated
	% of Time

	PC/Computer
Telephone

General Office Equipment (copier, fax, scanner, printer)
	50%

30%

10%

	Working Conditions
	% of Time

	The work area is adequately lighted, heated, and ventilated.  Involves everyday risks or discomforts which require normal safety precautions typical of such places as offices, meeting/training rooms, e.g. use of safe practices with office equipment, avoidance of trips and falls, observance of fire regulations, etc.
	100%

	Physical Requirements
	% of Time

	Light lifting (5-20 pounds)
Talking on the telephone

Stationary working at a computer terminal or keyboard

Travel


	Occasionally

30%

40+%

25+%


Conclusion:  This job description is intended to convey information essential to understand the scope of the job and the general nature and level of work performed.  However, this is not a complete list of qualities, skills, efforts, duties, responsibilities or environmental conditions associated with this position.

Employee’s signature and date below signifies that they have received and reviewed the job description.  They understand the position’s main areas of responsibility and agree to perform them to the best of their ability. 

_____________________________________

Employee’s Signature

            Date
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