
By Suzy Keenan

The newly formed Mid-Atlantic United Methodist Foun-
dation, with assets approaching $60 million, is poised 
for dynamic new growth to support Methodist church-

es in growing their mission and ministry.
The Foundation was created this year by a merger of two 

former foundations – The Eastern Pennsylvania/Peninsula 
and The Baltimore-Washington Area Conference Founda-
tions, and was approved by vote of 
the Eastern Pennsylvania, Peninsula-
Delaware, and Baltimore-Washington 
Annual Conferences.  The effective 
date of the merger was July 1, 2010. The 
Mid-Atlantic Foundation now serves the 
three annual conferences with steward-
ship and investment services.

Jack Brooks, executive director, spent 
nearly three years developing and 
implementing a new strategy for the 
former Eastern Pennsylvania-Peninsula Foundation. This 
included designing new stewardship programs and materi-
als, improving investment services, and seeking partner-
ship opportunities. “My vision when I began in 2008 was 
to concentrate on enhancing the two items at the very core 
of the Foundation’s business model,” Brooks said, “first: 
identify ways to dramatically improve our investment per-
formance and investment platform, and second: reach out 
to strengthen every church’s finances by searching for new 
and meaningful ways to deliver stewardship resources.” 

The results are very impressive. In the course of nearly 
three years, Brooks has more than doubled the size of as-
sets entrusted to the Foundation’s investment management, 
from $26 million to $57 million currently.  “We’ve achieved 
growth in two ways,” said Brooks.  “First we enhanced in-
vestment returns by adding three new investment manag-
ers to diversify and improve overall performance.  Second 
we actively solicited churches to commit investment 
reserves and endowments to our care as a way of contribut-
ing to our ministry and our growth.” Due to the scandals 
on Wall Street many churches are questioning their rela-
tionship with existing “for profit” investment managers. 
There have been true ethical questions about how invest-
ment managers conducted themselves and if they put their 
clients’ interests first.  “Here, at the Foundation, we are a 
501(c) non-profit organization with the church’s interests at 
heart said Brooks. Any profits from our annual operation 
are reinvested in our organization as a way of sustaining 
our growth and capitalizing future programs.”

“My goal today remains the same as prior to the merger: 
to make the new Mid-Atlantic United Methodist Foundation 
the investment manager of choice for all United Methodist 
Church assets,” Brooks explained.  “This merger represents 
a continued step toward increased efficiency in managing 
assets by reducing investment costs, improving research 
and technology, and therefore better fund our unique stew-
ardship resources and delivery.”

All these achievements seem more significant consid-
ering the challenging economic times during the worst 
recession since the Great Depression.  “As an investment 
professional I’m an eternal optimist. I always believe op-
portunities for organizational growth are present in both 
good times and bad if you are willing to accept the difficult 
challenges and make some very complex financial choices. 
The Foundation, like any of our churches and ministries, 
has essentially two choices – to thrive or decline. Unfor-
tunately a third choice, just staying the same in a rapidly 
changing world, will rarely happen. Economic recessions 

force all organizations to refocus on efficiently using the 
capital resources they have, rather than focusing on what 
they could have done with resources they simply don’t have 
anymore.  By accepting fiscal responsibility and oversight, 
you move forward to better position the organization and 
yourself for sustained growth as the economy turns. You 
emerge from a recession operating efficiently, pro-actively 
and with a hopeful and exciting vision for future growth 
and sustainability.”

The Mid-Atlantic United Methodist Foundation manages 
investments for churches and through nominal fees, gener-
ates capital for programs supporting church stewardship 
and legacy giving.   The fee structure for the Foundation is 
easy to understand: charge a competitive fee, half of which 
goes to the costs of managing the investment services, 
and the other half goes to run the mission and ministry, 

covering the foundation’s expenses.   
The Foundation’s investment policies 
focus on socially responsible investing 
in accordance with the United Method-
ist Church while diversifying assets 
through a number of qualified and 
experienced money managers to reduce 
risk.

Beyond investments, the Foundation 
continues to develop new programs and 
resources for local church stewardship 

and planned giving, and informs churches on legacy gifts 
and legacy planning to help steward the church to the next 
generation.

“Many of our churches were created a generation ago 
by substantial gifts through the vision and planned gift 
in a member’s will.  During this difficult economic time 
we need to reintroduce and encourage legacy giving as a 
way of endowing our future and perpetuate the church for 
future generations to come,” said Mr. Brooks.  He added, “I 
believe most people are inherently generous.  We see people 
everyday answer the call to support a variety of causes 
like the earthquake in Haiti.  What we’re focusing on as 
we move forward at the Foundation is to help council and 
match a donor’s desire to give a substantial gift, with all the 
possible ways they could give and guide them through that 
gifting process.”

The headquarters for the new Mid-Atlantic Foundation 
is in Valley Forge, PA, at the Eastern Pennsylvania Confer-
ence office, with two satellite offices in Fulton, MD, in the 
Baltimore-Washington Conference Office, and in Dover, DE, 
in the Peninsula-Delaware Conference Office.  Mr. Brooks 
said, “As we grow, we will need to continue expanding staff 
and support for more localized services.”

Two staff persons currently work with Mr. Brooks to help 
manage the Foundation’s services.  Tracy Brown has been 
executive assistant to the Eastern Pennsylvania-Peninsula 
Foundation since 2008.  She graduated from Villanova 
University in 1993 with B.S. in Business Administration, 
majoring in Finance.  Her background includes many years 
of experience in accounting.   The first new hire since the 
merger is Frank Robert, associate director.  See article at 
right.

Key support and guidance for the Mid-Atlantic Founda-
tion is the Board of Directors. The Board is composed 
of talented clergy and lay people from all three Annual 
Conferences.  Each member brings unique skills related 
to either stewardship or investment management.  All are 
committed and actively participate toward the vision of the 
foundation, giving churches the best investment services 
and programming that can be provided.

“It’s my view the core business mission of the church and 
the Foundation is really to make more Christian disciples. 
Being good and responsible stewards of the financial gifts 
God has given us will fund this mission and make ministry 
possible for future generations. The Mid-Atlantic Founda-
tion exists to help churches become the best stewards pos-
sible of their financial resources and gifts received from 
God” Said Brooks. www.midatlanticfoundation.org

Frank Robert joins 
Foundation team

By Suzy Keenan

Frank C. Robert, Jr. is the new 
associate director for the 
Mid-Atlantic Foundation.  He 

began September 15 in this new 
role.

As the associate director for the 
Foundation, Frank will be con-
centrating on supporting client 
churches and developing Founda-

tion rela-
tionships in 
Maryland, 
West Vir-
ginia, and 
the District 
of Columbia.

Jack 
Brooks, 

executive director said, “Frank is 
a great addition to our team. We 
were impressed with Frank’s com-
mitment to his local church as 
the lay delegate to the Baltimore-
Washington Annual Conference 
in addition to his background in 
both education and sales.  I feel 
Frank’s communication skills 
- his ability to articulate our 
unique United Methodist mission 
and ministry – will be a key to 
developing future clients as we 
continue the rapid growth and 
expansion of the Foundation.”

Frank’s work previous work 
experience as an executive sales 
professional at Sanofi-Aventis 
included implementing a success-
ful strategic marketing plan for 
medical products.  He has also 
been a guest lecturer at Lynch-
burg College in “Networking and 
Rapport Building.”

For more than ten years, Frank 
was a senior professional health 
care consultant at Pfizer, where 
he was responsible for pharma-
ceutical sales to teaching hospi-
tals, V.A. hospitals, military medi-
cal facilities, local area hospitals 
and primary care providers, for 
which he received numerous top 
sales awards. 

Frank is also active in his local 
community as president of the 
Sykesville Town Council, where he 
oversees a budget of $3 million.  
He has organized several suc-
cessful fundraising events for the 
College of William and Mary.

His educational background 
includes a Masters of Business 
Administration from Loyola Col-
lege, Baltimore, MD, as well as a 
Masters of Higher Education and 
a Bachelors of Art, both from the 
College of William and Mary.

Contact: Frank Robert: frobert@
bwcumc.org or 800-492-2525 Ext 
475
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